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THE SEASON OF CHANGE 

There is a slight nip in the air. This is the season of 
celebrations, of changes, when good dominates 
evil and all wishes may be granted. However this 
time the drums will not roll and the bells will 
scarcely ring. Conch shells will blow but will echo 
with the sound of a distraught world. We are still 
grappling with the on-going virus and while we 
may advocate the voices of change, where a lot of 
effectiveness of our work culture has gone from 
offline to online, the problems are far from over. 

No doubt we at UID have been fairly successful at 
overcoming the transition with a lot of effort from 
our faculty and administration. It has been and still 
is a huge effort from the students.
Our students come from all parts of the country. 
While many are fortunate to be living in 
metropolitans, there are students from remote 
areas with barely any access to Wi-Fi not to 
mention irregular network and electricity. To me, 
as I converse with many of them, they are the 
unsung heroes of learning. They do not have 
laptops, they often tell me about COVID cases in 
their neighbourhood, incessant rain, and no 
connectivity. While we might critique them on 
their work and discipline, it has taken me this time 
of change and chaos to realise how we all 
sometime take life for granted and surround 
ourselves with smoke screens.

This season of change, where we eagerly await 
the coming of festivities has been dimmed this 
year. As the sky changes into a deeper cerulean 
blue and the wind whistles as the gods descend 
from heaven, there is only one prayer on 
everyone’s lips- ‘let this time pass’. But to do that 
we as a responsible design community must be 
torchbearers of awareness. We need to be in the 
forefront and be the voices and doers of the ‘new 
normal’.

In the meantime, do take some time to enjoy your 
festivities, to be in good health and to watch in the 
words of Paul Simon… ‘and the leaves that are 
green turn to brown’.

Happy Dussehra!

By: Lolita Dutta, Editor, Associate Director & HOD, School of Communication Design, UID
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COPPER & BRASS

According to me, lifestyle accessory is all about handling materials. In the third semester, I got an 
opportunity to work with copper and brass as materials. For me, the module was all about exploring the 
flexibility of the material. It was amazing to see how some twists, turns, folds and joints made 
something look so attractive. It was also about learning various techniques and processes that would 
open one’s third eye of observation. Overall, I am happy seeing my outcome, how my inspirations and 
ideas took shape. It was only possible with lots of hard work, patience & continuous work. 

By: Somkanta Chatterjee, B.Des Lifestyle Accessory Design Semester 3, UID

Brass metal earrings inspired 
from Gingko leaf pattern with 
engraving and jali work 
technique used.

Jali work Handmade, Brass & 
Copper metal Table lamp.

Filigree copper wire 
handmade fish motif Brooch.

Photographed, Designed & 
Prototyped at UID jewellery 
Labs by Somkanta Chatterjee. 

Photographed, Designed & 
Prototyped at UID jewellery 
Labs by Somkanta Chatterjee.

Photographed, Designed & 
Prototyped at UID jewellery 
Labs by Somkanta Chatterjee.
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JAGUAR E-PACE FACELIFT

Facelift
A facelift means subtle changes or improvements 
to the disposable body parts of a vehicle for e.g. 
bumpers, taillights, headlights etc. Facelift is a 
necessary part in keeping the models up to date 
with their respective competition while 
simultaneously giving it a modern look. Part of the 
reason to do facelifts is that the designing of a 
new concept is a lengthy process consuming a lot 
of capital, time and skilled labor. A facelift 
however, allows for lower costs and quicker time 
in order to keep a model updated.

Jaguar
Jaguar is currently following the slogan- The Art 
of Performance, which is really intriguing as the 
art and performance are two polar opposites so 
making both meet is a really tricky task, but 
Jaguar fulfills that perfectly. Jaguar as a brand 
deals in the automotive segment supplying from 
supercars to commuter sedans which is 
exceptional on its own. Jaguar is a British brand. It 
boasts of unique silhouettes and agile forms 
resulting in soft yet bold appearances; thus, 
gracefully living up to their motto.

E-Pace
Frequently described as the cub in the family, 
proudly sitting below the Jaguar F-Pace, E-Pace 
was Jaguar’s attempt to enter the compact SUV 
market and it was a huge success. It was marketed 
as the sporty little SUV and it did well but after the 
year 2018 it didn’t receive any updates. Eventually 
the competition evolved and it got left behind. To 
refresh the looks and make it compete with other 
vehicles in this segment an update needs to be 
done. 

Facelift of E-Pace
The images below are from the hypothetical 
classroom project I took up to give the Jaguar 
E-Pace a facelift by subtle but recognizable 
alterations to its front and rear ends keeping up 
with the contemporary design and styling trends.

By: Ritvik Mehta, Sem 7, Automobile and Transportation Design, UID
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ONLINE EDUCATION

The COVID-19 pandemic has changed the world. 
It has caused a massive shift in how the world 
works and how it will in the future. Numerous 
aspects of life has been affected, education being 
one of the frontrunners. Social distancing, 
self-isolation and quarantines has effectively 
crippled the education system. Not being able to 
gather in one place has caused every schooling 
institution to shut down, and the students 
uncertain as to how they would continue their 
courses.

At such a time, the online education program was 
employed. What started off as just online lectures, 
has now been developed into a system that has 
far surpassed whatever was projected as digital 
learning. Each and every discipline has somehow 
adapted themselves to the online world, be it as 
theoretical as math or as hands-on as design. And 
their lies the question; how can any institute, 
provide justice to an immersive and tangible 
learning system as design?

This question is answered faultlessly by one 
design institute, called Unitedworld Institute of 
Design, or UID in short. UID, a constituent college 
of Karnavati University, is one of the best design 
colleges in India and has been hailed with multiple 
awards of excellence time and again. The institute 
has also been one of the first colleges in the 
country, to utilize the methods of online 
education. With firsthand experience as a student, 
the institute has been excellent in terms of 
delivering information in the virtual format. The 
first module that the students (Industrial Design 
Sem-V) have had is the Modular Product Design 
(M.P.D), a subject requiring high amounts of 
physical learning. This has been so expertly 
managed by the faculty that the difference in 
curriculum and actual knowledge parted has been 
nigh invisible, as explained ahead.

This course started off not without a few hiccups, 
but managed to fix itself within the first couple of 
lectures. With the only problems being 
connectivity issues of the individual, which were 
also taken care of by the faculty, it was smooth 
sailing through to the end. The students were able 
to keep up, using software like Photoshop, 
Illustrator and the Models & Renders were also 
done digitally using Fusion 360, Keyshot and the 
kind.

Evaluating designs without the actual model is 
one the toughest things to do, one might imagine, 
but with proper guidelines and well-informed 
educators, even that went past flawlessly.

In all honesty, with things going by so smoothly, 
the semester feels the same to ones we had 
pre-COVID, with the exception of having to look at 
our peers on a 2D screen. The learning has been 
spotless and fruitful. With the world in such a 
grave situation, an experience like this fosters 
hope for a better tomorrow.

By: Neer Jain, Sem 5, Product Design, School of Industrial Design, UID



UID | Newsletter | October, 2020

UX DIARIES

Redesigning of the User Experience and User 
Interface of an existing platform

https://medium.com/ux-diaries

Designers are expressionists with a purpose! They 
express their thoughts and showcase their actions 
on their outlook of the ever changing world. User 
experience design and its impact on culture, 
society and humanity is that area where I believe a 
lot of conversations are possible. UX Diaries is that 
platform for these conversations to happen. UX 
Diaries in an online publication forum on Medium, 
a virtual platform where students, academics and 
professionals from a wide range of design and 
allied domains publish their articles, research, 
documentations etc. 

As a part of their User Experience module with 
the B.Des, Semester 5, Visual Communication 
students from the School of Communication 
Design, UID have worked in pairs, taking up an 
online or e-commerce brand and redesigned the 
User Experience Design (UX) thus affecting the 
User Interface (UI) as well.  

The brief given to them
Take an online brand/company/corporate, study 
their present stature, existing forum, existing 
customer base and the brands vision outlayed to 
you. Using research and analysis and an 
understanding of web research and design 
processes of User Experience Design and User 
Interface Design add essential features to their 
existing forum. 

The students have observed, recorded and further 
worked on micro interactions, Analysis, Originality, 
Simplicity, Creative outcome, Process flow with a 
keen understanding of the said forum and 
customer insight.

A screengrab of an uploaded project by Lalitha 
Mudapaka, B.Des, VC, Sem 5

Please find all the articles under this publication: 
https://medium.com/ux-diaries

By: Abhrojit Boral, Assistant Professor, School of Communication Design, UID



UID | Newsletter | October, 2020

WOOD AND ALLIED PRODUCTS LAB CLASS 
– BY MR. DHRUMIL NAGORI

On the 6th and 7th of October 2020, Mr. Dhrumil 
Nagori, Founder of Ply Mart – a 175-year-old 
family timber business based in Ahmedabad, was 
invited by UID to conduct and teach a virtual 
material lab session with the students. Mr. Dhrumil 
is an engineering graduate and has done his MBA 
in Family Business and Entrepreneurship from 
Nirma University, Ahmedabad. Since he and his 
family has been a part of the timber industry since 
over a century, his insight in the subject was quite 
educational.

Fig 1 : Interaction with students

Among the various topics covered during the 
two-day workshop, following are a few selected 
ones:

1) A detailed understanding of different types of 
Wood

2) Properties and grades of wood/ timber 
available today

3) Current trends in the timber industry

4) Plywood - Categories, sizes and typologies 
available

5) MDF, Blockboards - Categories, sizes and 
typologies available

6) Laminates and Veneers - their properties, 
finishes and sizes available

7) Knowledge on how to choose amongst the 
diverse types of plywood and other allied 
products available in the market

8) Knowledge on which material is best for what 
sort of application in our Interior spaces

Fig 2 : Properties of Beechwood being explained 
to students

An interesting part of the workshop was when the 
students were taught how to calculate the 
dimensions of wood pieces available in the market 
in cubic feet, and how to evaluate and check the 
bills of vendors. To do the same, the students were 
asked to use a calculator and notepad and solve 
different equations given by Mr. Dhrumil with the 
help of a dummy bill. Throughout the sessions, 
there was constant and active interaction 
between Mr. Dhrumil and the students.

Fig 3 : Students learning properties of Walnut 
wood

Questions regarding the local names and prices of 
different varieties of plywood, veneers and other 
products like MDF and blockboards were asked 
and answered elaborately. Knowledge about the 
application of these products along with the 
standard sizes and qualities were also shared with 
the students.

By: Madhuvvanthy.B, B.Des, Sem 3, Interior Design, UID
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Fig 4: Calculating Cubic decimetre of timber

The most important learning outcome was the 
industry exposure given by Mr. Dhrumil. Practical 
aspects of the timber business and a detailed 
knowledge of how to make decisions while 
purchasing wood for various interior and exterior 
elements of a design, was also taught. All in all, 
this lab session was truly very informative and 
successful in providing a new perspective to the 
students in terms of enhancing their material 
knowledge, which in turn would influence their 
design decisions.  
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MASTERCLASS WITH BUTTON MASALA

The School of Fashion Design organized an online 
Masterclass for all the students with Anuj Sharma 
of Button Masala, on 24th September 2020.

Anuj Sharma is a graduate of NID and works on 
sustainable fashion. His curiosity towards 
unstitched clothes led to some innovative 
techniques of garment making under his brand 
‘Button Masala’. A rectangular piece of cloth is 
given a 3-dimensional shape around the body 
using rubber bands to tie knots as a repetitive 
pattern. This knot has buttons or other materials 
inside to give a signature look and texture to 
simple garments.

Anuj started the session with the history of Indian 
draped and unstitched garments like the dhoti 
and saree. The hot and humid Indian weather and 
surroundings supported loose fitted attire and 
draping absolutely served the purpose for the 
same. In contrast, today we demand stitched 
clothes when we can just do wonders with 
unstitched materials.

The term ‘upcycling’ seems to be so expensive 
when we see high-end brands working on it, but 
the idea behind Button Masala techniques 
involves taking old sarees and dupattas to make 
innovative garments and accessories by students 
all over the world. The images on Anuj’s social 
media account, of student experiments with the 
technique, left each one of us awestruck.

Through his brand Button Masala, Anuj wishes to 
spread the sustainable concept to each person 
out there who has the urge to learn garment 
design. The chain of knowledge toward what you 
believe in should be put across to thousands so 
that they get to learn the same.

Due to the global pandemic the fashion industry 
has taken a hard hit and the supply chain is under 
question. Mr Anuj Sharma under his brand Button 
Masala has truly responded in thoughtful and 
interesting ways! He explained with 
demonstrations how his garments can be 
produced with simplest of technique and least of 
time consumed. Indeed, a few minutes technique 
that can make us do wonders with our drapes.

Poster for the event for internal circulation. 

Online demonstration by Mr. Anuj Sharma. Picture Credit- Prachi Sharda and Madhulika Gumber.

By: Prachi Sharda and Madhulika Gumber, B.Des Fashion Design Sem V, School of Fashion Design, UID
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Participating students and faculty. Picture Credit- Prachi Sharda and 
Madhulika Gumber.

Student work shared by Mr. Anuj Sharma. Picture Credit- Prachi 
Sharda and Madhulika Gumber.

Student work shared by Mr. Anuj Sharma. Picture Credit- Prachi 
Sharda and Madhulika Gumber.
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AN INSIGHT INTO THE FUTURE OF DESIGN 
EDUCATION AND ITS GLOBAL IMPACT 

From- https://www.karelvredenburg.com/ 

Karel Vredenburg is the Director of Design at IBM 
and has led the design community worldwide at 
IBM for three decades of his career. He is also a 
founding member of the IBM Design Organization 
in 2012. He lives in Toronto, Canada. It was a 
privilege to have him share his experience and 
knowledge on the online platform during the 
current pandemic situation. He touched upon 
several on-going current scenarios and challenges 
humans are experiencing and solutions to deal 
with it.

In the early years of his career, he carried out 
research programs of designs from investigating 
positive and negative reactions to software-based 
user interface designs, age and gender 
differences. Also, optimal user interface design 
elements and characteristics as measured by 
self-report as well as physiological indicators 
including heart rate and galvanic skin response. 
This was followed by how we can make the 
user-interface more enjoyable and 
understandable and intuitive rather than making it 
negative in terms of experience.

As his design career was not much known during 
the earlier times, he decided to design his job after 
joining IBM. Later it initiated design jobs into the 
business. He thought about making design a 
crucial for the part of the company and showing 
how important a role it plays.

In this talk, he also mentioned a book he had 
published entitled 'User-Centred Design: An 
Integrated Approach'.

To serve the needs of the users the company,  with 
Karel’s guidance, saw the need of introducing 
Global Design Service to fill the gap between the 
designer and the needs of the company for 
activating experiential learning. Since then the 
company has seen a rise in the number of 
designers employed with effective returns.

In the past two years, he mentioned how the focus 
has shifted to academic learning and how crucial 
it is to make up for the gaps in design education. 
So he worked with universities in Toronto and 
created a new curriculum and incorporated some 
ideas that were necessary based on the 
Bootcamp they initiated. Based on the success of 
this, these ideas are now being introduced to 
universities globally.

He mentioned how the world we have been living 
in the last few years is far from optimal. Everybody 
is getting a taste of what the world might be like if 
we do not make some drastic changes and make 
them soon. He believes that designers and design 
thinkers can not only help but can lead some of 
the change that is required.

He further reflected upon how design has got its 
recognition than what it had in the past, which 
even at IBM changed quite after Apple 
demonstrated the importance of designers in the 
field of user-interface design. It changed the 
whole system of working, giving designers the 
power to bring a positive change and analyse 
future effects to avoid negative impacts. To better 
understand this, he referred to the recently 
released documentary, The Social Dilemma on 
Netflix which shows how technology and user 
interface designs are affecting a lot of social 
groups who are responsible for creating 
unintended content. 

Karel believes that designers have the power to 
bring about a social and global level change. Thus, 
it does not only have a negative impact but more 
of a positive impact that works as a challenge. 
Many people including him worked with the 
World Design Organisation for the “Design for 
America “ challenge and had participants ranging 
from students to practitioners to higher sectors. 
They were very successful in bringing out the 
change that was required for the environment and 
people living in it.

By: Wamini Patil, B.Des, Semester 3, Interior and Furniture Design, UID
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He also mentioned about his another upcoming 
challenge which is mainly going to focus on 
climate change, inequity and also how to prevent 
further pandemics by bringing systematic 
changes because designers have the power to 
create an impact in the world. 

Karel Vredenburg, throughout his talk, mentioned 
how the world is changing and how it is opening 
different opportunities which should be taken as a 
positive challenge. To make it more effective one 
needs to step back and think through the whole 
picture and how an individual can help bring a 
change.

In the end, he mentioned that no matter what 
discipline or career, one must have an open eye 
and should be flexible enough to work with not 
only designers but people from different fields to 
bring a considerable change. He also gave few 
tips on how to design a portfolio and how one 
must be able to express a story by including only 
the best works and not overdo it given the time 
that the viewer puts into viewing it.

The session ended with a question-answer 
interaction between the speaker and the 
attendees. Overall it was a fun learning experience 
and impacted each individual in different ways as 
a designer and their responsibility towards the 
world of bringing about proactive and positive 
change.
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DENIM MANIA

The lockdown was a very unusual time that 
nobody had faced earlier. So many things had 
changed; we were spending more time with our 
loved ones and most importantly, with ourselves. 
And I think it was the 'New Normal'.

Sitting idle is not my cup of tea. I always have an 
urge to create something new, and that makes me 
happy during times like this. So, I sketch, doodle, 
paint etc. In the past few days, I have made a few 
interesting accessories out of old denim and that 
has helped me a lot to utilize my time positively. I 
am learning new things and I have realized 
nothing can stop you from being creative.

Below Accessories are created from old denim.

Hand Stitched multipurpose denim handbag. 
Photographed, Designed & Made by Disha 
Rathod.

Hand stitched denim waist belt. Photographed, 
Designed & Made by Disha Rathod.

Hand stitched denim beret. Photographed, 
Designed & Made by Disha Rathod.

Handmade braided & hoops denim earrings. 
Photographed, Designed & Made by Disha 
Rathod.

By: Disha Rathod, B.Des Lifestyle Accessory Design Semester 4, UID.

Hand stitched denim beret. Photographed, 
Designed & Made by Disha Rathod.
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THE PLY STORY | MATERIAL KNOWLEDGE IS
IMPORTANT

Industry Expert- Mr Dhrumil Nagori, Plymart Co

The two days session with Mr. Dhrumil Nagori was 
quite an informative experience which gave a 
detailed insight into furniture design, construction, 
interior décor and furnishings. It ignited the power 
to be able to transfer ideas from the paper to 
practically implementing it into space.

Mr. Dhrumill Nagori is a smart and talented young 
businessman with a degree in mechanical 
engineering. He is a budding entrepreneur and the 
founder of Plymart Co. He is successfully running 
the company along with his family for many years 
now. He believes in the idea of building 
transparent relationships with the customer and 
providing them products from top leading brands 
at wholesale prices and top-notch quality. This 
belief was also followed by him while delivering 
information to the students during the lab 
sessions. He shared his knowledge and 
experience with positive energy by keeping the 
excitement alive while interacting with the class 
students. 

Material knowledge is a necessity in the design 
industry. It is similar to knowing the correct 
ingredients to create a delicious recipe and be 
able to achieve that goal. He shared the process of 
starting from offline mode to reaching out to a 
large number of people by going online and being 
able to sell all varieties of interior furnishings at 
great deals. 

The sessions mainly focused upon interior 
materials like timber and how it is different in 
different parts of the country and the world with 
its variety of applications, providing multiple 
options to help achieve the desired design 
requirement. He also quoted how senses like 
'touch, smell and sight' make it easier to learn or 
buy any and should always be taken into 
consideration for any design project. 
Furthermore, there were other materials like 
plywood, veneer and other allied products with 
their step by step production starting from the 
forest, to further creating sheets of different sizes 
and colour and later into the market to the 
vendors and then finally to the customers. The 
sessions reflected upon a calculative insight into 
the rates of the products, their measurements at 
different scales and importance while dealing with 
vendors at the early stages of the designing 
period for a smooth start.
Being able to be a part of profoundly informative 
and practical learning sessions about interior 
materials at this stage of student life is truly 
important when it comes to making and 
executing designs.  It also ignited a sense of 
confidence in the students for further exploration 
into this world of materials. This kind of detailed 
knowledge of materials provides an advantage to 
the students in the current situation. 
The sessions proved to be interactive with 
questions answered at all stages and doubts 
resolved for further clarifications.
Like the title says, it was a STORY of materials as 
the inseparable part of an interior designer's 
career. 

By: Wamini Patil, B.Des, Semester 3, Interior and Furniture Design, UID
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MASTERCLASS WITH SAMRAT SOM

The School of Fashion Design organized an online 
Masterclass with Mr. Samrat Som on 1st October 
2020 for all its students.

Samrat Som is an experienced Creative Head with 
a history of working at the intersection of culture 
& commerce.  Samrat has worked with craftsmen 
in the mountains of Sikkim, worked in textile mills, 
market-research agencies & managed India's 
largest menswear brand. In his most recent 
assignment, Samrat set up the apparel business 
for Royal Enfield and was responsible for creating 
content for the brand. He is passionate about 
brands, sports, art & education.

Mr. Samrat Som taught us many perspectives of 
the fashion industry. With his long work history 
with Louis Philippe, he explained the commercial 
standpoint in the clothing and fashion industry. 

His philosophy that “design is not an art but a 
process of going from an existing condition to a 
preferred one” is something that stuck in my 
mind. Art and design are sure interlinked but are 
also different at the same time because art need 
not always be for people's need but design is 
people-centred, thus, the commercialization of 
the industry. Design is where creation, the need of 
generation and the reality of execution come 
together. His strong point of view on design and 
commercialization is something a newcomer 
must learn. 

He explained how culture in design is not just 
about the pre-existing cultures but more about a 
creation of a new one that happens over time with 
something being communised in a particular 
society. 

Poster for the Masterclass.

He spoke about the 'biker’s culture' with his long 
experience at Royal Enfield. Also, how 
commercialization has not affected the 
company's individuality even in customisation for 
individual needs. 

What I learn from this is how design and fashion 
are a mixture of various elements - the creation, 
the individuality, commercialization, passion and 
need of era. His unique examples and the entire 
session with interesting videos and iconography 
in slides helped me grow a lot personally. Looking 
forward to attending more of such webinars. 

By: Rajkumar Thorat, B.Des Fashion Design Sem V, School of Fashion Design, UID
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Screen shot of the session- Mr. Samrat Som. Picture Credits- 
Rajkumar Thorat.

Screenshots of the presentation. Picture Credits- Rajkumar Thorat.

Faculty and students attending the session on Zoom. Picture 
Credits- Rajkumar Thorat.



karnavati university 

907/A, Uvarsad,

Dist.Gandhinagar- 382422

Tel: 079 3053 5083, 3053 5084

www.karnavatiuniversity.edu.in/uid


