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Muskaan Tiwari Editor in chief
“Clothes make a statement; costumes tell a story.”

If you imagined yourself dressed up as your favorite character going from house to 
house to collect candies cause, lets be honest, it’s the only the day where you can say yes to 
a candy from a stranger, then by quoting Mason Cooley I was successfully telling you that 
Halloween is here. 

This issue of The Blend takes you inside the mind of the serial killer to the sinister 
side of the internet, it takes you back to the classic murder/mystery movies that gave you 
nightmares.

Seems  like yesterday only when the core team was discussing the next issue’s theme 
when Aaditi Jija asked me if I wanted to fill up her position and that’s when it hit me that it 
had been a year since I started working for the magazine. It was emotional to bid farewell 
to Aaditi Jija, Aditi, Saumitra, Atharv, Shatakshi, and our beloved Sakina, as all good things 
come to an end, under my senior’s guidance  I present you HUSH (it’s on print).

TheBlend is Karnavati University's very 
first and very own student-run magazine, 
managed by the KU-SGC Editorial Board. As 
the name suggests, this magazine's purpose 
is to display the different ideas, interests, 
and experiences that 'blend' together, 
to form our rich university culture. It is 
intended to be a safe space where the vision 
of various students of our university's 
constituent colleges meet and amalgamate 
in the form of written expression and art. 
In order to document and display an array 
of interesting opinions and notions about 
diverse topics involving public interest, law 
and society, design and campus culture, we 
at Karnavati University, through TheBlend, 
aspire to give individuals a platform and an 
opportunity to voice their opinions, hence 
making an impact in society through forms 
of creative and written expression.

About us
Vivek Luhana Editor

All Hallows Eve, now known as Halloween, owes its origin to the 
ancient Celtic festival of Samhain. Halloween for us today is Trick-
or-treating, carving jack-o-lanterns, spooky costumes and candies. 
However, originally it marked the end of summer and the harvest 
and beginning of winter. Nonetheless, as the legend goes, this 
evening marked the return of ghosts of the dead on the earth. 

Thus, history, too, has a spooky self. This being my first edition 
as an editor, what could be more thrilling to commence my journey 
on a spooky note. With this edition, we unravel the most haunted 
and mysterious aspects in dynamic streams from around the world. 
So throw on your spooky costumes and pumpkin heads, as we set 
off on this mysterious journey to cherish and discover the haunted. 

Happy reading!

Tanvi Mehta Design editor
Trick or treatt? The infamous line that’s on everyones tip of the tongue on 31st October. 

The celebration of Halloween has hugely progressed over time in India. It’s more than just 
a day, it’s an expression. Expression through creative costumes and decorations, through 
pranks, parties and songs. Hence, it just felt right to have HUSH as the theme of our 
September- October issue.

The issue talks about such diverse aspects and perspectives within the spectrum of 
theme. It’s really commendable how the writers have brain stormed these articles. Coming 
to the design, the team has worked tirelessly in order to do justice to the articles. And it’s 
not just the magazine, we have been continuously designing for the Instagram page (@
theblend.ku) as well. Ghostly posters, mysterious illustrations, spine chilling images, you 
have it all. 

So now, as the design editor, I welcome you all to our version of a haunted house. You are 
in for a treat! Once done, do let us know your feedback. What you liked, what you didn’t and 
we’ll hear you out and come back an year old this January with an even more banger edition.
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DayDay of the Dead of the Dead
    Dark graves and death may remind us of times 
of sorrow but Spanish culture found a way to 
celebrate this and make it into a festival. El Día 
De Los Muertos (The Day of the Dead), celebrated 
on November 1st and 2nd in Latin American 
countries including South America (Brazilians 
call the festival Finados) and the Caribbean. but is 
mostly associated with Mexico, where the tradition 
originated. According to the tradition, families 
welcome back the souls of their deceased relatives 
for a brief reunion that includes food, drinks, and 
celebration. (source; thenewcenturyschool.com) 
Dia de Los Muertos connects death as an extension 
to human experience. A natural entity woven with 
stages of life: birth, childhood and adulthood to be 
contributing members of the community.It marks 
the awakening of the fallen members from the 
sweet sleep of death,  reuniting to celebrate with 
their loved ones.  “The most familiar symbol of Día 
de Los Muertos may be the calacas and Calaveras 
(skeletons and skulls), which appear everywhere 
during the holiday: in candied sweets, as parade 
masks, as dolls. Calacas and Calaveras are almost 
always portrayed as enjoying life, often in fancy 
clothes and entertaining situations.”  writes National 
Geography.  On the lands of ancient Europe, ‘pagen 
celebration of the dead’ was observed and the 
season of fall was marked with bonfires, dance and 
feasts.  . 

     Some of these customs survived in the regime of 
the Roman Catholic Church, and in course of time it 

adopted them into two minor catholic celebrations: 
All Saint Day and All Soul Day (November 1 and 
2). On the Day of the Dead, it is believed that the 
border between the spirit realm and living realm 
dissolves, allowing deceased relatives of the 
family to visit their loved ones. In turn, the living 
members treat the deceased as honoured guests 
in their celebrations and leave little offerings at 
the gravesites. Many homes even build ofrendas 
in their homes and leave the deceased’s favourite 
food and other items. The ofrendas are decorated 
with candles, bright marigolds called cempasuchil, 
and red cock’s combs alongside food like stacks of 
tortillas and fruit. While Latin American countries 
celebrated this festival with utmost zeal and 
enthusiasm, not many people know about the day 
of the dead. What popularised this culture was the 
Disney Pixar film coco. This film emphasised  the 
traditional practices of this day and the importance 
of family while narrating a story of a boy in Mexico 
who loves music. Throughout the film, Calacas are 
shown in the spirit world enjoying life and visiting 
their loved ones on the day of the event each year. 
Orange marigolds are focused on and are used to 
show a bridge between both worlds that is believed 
to dissolve on this day. The practice of ofrendas is 
also emphasised majorly throughout the film. The 
movie beautifully portrays an age-old tradition 
while telling an equally delightful story. 

-Kripa Joshi, UID, Sem 5
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From traditions to 
trends

The significance of wearing costumes on 
Halloween commenced over 2000 years ago as a 
traditional and ritualistic practice of the villagers. 
Having resources  to the holiday’s pagan and 
Christian roots, it started as a culture to forfend 
ghosts and evil spirits by dressing up to look like 
‘one of their own’.  It was believed that during 
the festival, gods visited humans, which led to 
supernatural mischief. Some villagers would offer 
treats to gods while others would dress up in 
disguises such as animal skins or heads.

The creation of these disguises has undergone an 
evolution, over so many decades. In medieval times, 
people would dress up in outfits that represented 
the souls of the dead. With its massive spread in the 
rural parts of the US, where people embraced their 
pagan customs, people started dressing up using 
whatever material was available in their homes- 
sheets, masks, clothes and makeup. The entirety of 
dressing up as someone else was based on staying 
anonymous and exploring their fantasies. 

In the 1910s, papier-mache masks worn with 
everyday clothes, symbolising clowns, fairies and 
witches, gained fame. A few years later, pointed hats 
and drop waist shift dresses were paired together 
to achieve a simple witch look. 

By the mid-1900s, people started hosting 
masquerade Halloween balls which resulted in the 
cultivation of costume companies. These costumes 
were highly influenced by comic and fictional 
characters. Halloween was now seen as a way to 
come together before the season changed, and 
winter started. The popularity of this holiday grew 
among kids, culminating in the influence of pop 
culture more notably. 

Adults’ way of approaching Halloween was 
rather fun than frightening. It had become a 
mechanism for them to showcase a hidden or 
broaden a part of their identity. They ditched masks 
and discarded covered costumes, replacing them 
with Wonder woman’s or Cher’s ( from Clueless, a 
classic 1995 film ) looks. 

A tradition that started  as a way to maximise 
people’s creative expressions, has now detached 
itself from its Christian and pagan roots, and 
become a source for capitalism. It has threatened 
the core idea behind celebrating a holiday, which 
is being with friends and family and adopted its 
trends in marketing and mass production. 

-Kavya Nagpal, UID, Sem 1
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PRAXIS has been instituted as an annual 
professional conclave on the contemporary 
dialogue within the Interior Design Industry in 
India, curated by School of Interior Design, UID, 
Karnavati University. Initiated as a part of UID’s 
endeavor to weave profession into academia, the 
intent of Praxis is to serve as a platform that allows 
designers and experts from different stages in 
their career to share their design process, practices 
and their journey from concept to creations with 
students. This year, as we gradually move out of our 
private thresholds, we realign our sensibilities and 
look at Furniture & Interior design with present-
day perspectives. We look beyond the conventional 
confines of Interiors and step into the world of 
digital environments with visual narratives - 
Engaging via dialogue, conversations, exhibits and 
multisensory installations.

6th October marked the beginning of the annual 
event of School of interior design, UID, Praxis 3.0. 
The exhibition was inaugurated by Hon' VC, Dr. 
Suryavanshi, Hon' Pro VC, Dr. Rajesh S., academic 
directors Col. Surojit Bose and Mr. K.K Singh, along 
with Prof. Hariesh K. Sankaran. Mr. Gurjit Singh 
Matharoo, the plenary speaker started the session 
with his talk titled "two loves - A and B" wherein 
the "A" and "B" stand for his two loves, automobiles 
and buildings. The integration of these two fields 
in his works were very insightful. The 2nd speaker 
for the day was Ms. Priyanka Borana, from Wari 
Watai, Bangalore. Her talk titled "orchestrating rich 
experiences" gave us a deeper understanding about 
the transdisciplinary facets of communication and 
spatial design. Mr. Nilesh Misal from Ether designs, 
Bangalore spoke about the sensorial aspects and 
creating experiences in retail design in his talk 
titled "exploring sensory experiences in design".

The second day of the event began with Sandeep 
Sangaru’s talk in which he shared his experiences 
with rethinking crafts and traditional artforms 
in a contemporary interpretation. He also spoke 
about the fact that crafting is effective working, 
with minimal tools. Chandni Rajendran spoke 
about designing tactile elements and the journey 
of her startup ‘tactopus’ in her talk titled ‘Tangible 
Interaction Design’..The last speaker for the day 
was Mr. Sudhindra V M from IBM, who joined 
us virtually, and presented a talk about being a 
Thought Leader in Design Thinking, Service Design, 
and Human Centered Design. His views on using 
technology to cultivate empathy and solve human 
problems were enlightening.

The last day of Praxis 3.0 began on a high note 
with the presence of Hon' VC Dr. Suryavanshi and 
academic director Col. Surojit Bose graced the 
event. The first speaker Dr. H C Mario Schimdt, 
Managing director of Lingel, Germany shared the 
various projects that Lingel was a part of, providing 
smart fenestration choices and contemporary 
designs for windows and doors. Mr. Sanjay Agarwal 
from FRDC, Bangalore gave us an interesting insight 
into retail design strategies. Mr. Debanshu Bhaumik 
speculated about the future possibilities of new 
media design, technological viewpoints and their 
implications on society.Mr. Jwalant Mahadevwala, 
from andblack studio, Ahmedabad shared his 
journey of experimenting with parametric and 
emergence designs, it was quite interesting and 
informative for the students.The session concluded 
with an interactive panel discussion wherein 
students had a chance to have a one-to-one dialogue 
with the speakers.

-Professor Aakanksha Batra, School of Interior 
Design

PRAXIS
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The Trade of Bhoot 
Bungalows

The plot of almost every horror movie is more 
or less associated with some old haunted property, 
perhaps an old mansion or palace where some tragic 
event had happened. Practically speaking, since the 
government is barely equipped with Aghori babas 
or magic of some sort, there is no way the law can 
go out like the Ghostbusters and deal with the 
bhoot-prets having their homes in those properties. 
The purchase and sale of such properties is perhaps 
one of the only few ways the law gets involved 
there. Imagine someone spending Crores of Rupees 
on a house to live in, only for them to be harassed 
by some spooky, annoying ghost every night (Also, 
why are the ghosts so busy during the day?). Well, 
the law comes to their rescue, at least in some cases.

General principles of the Indian Contract Act 
are also applicable to the Transfer of Property 
Act, both of which are relevant to this subject. 
The seller has the responsibility of disclosing all 
material facts to the prospective buyer such that 
the buyer would be equipped to make an informed 
decision as to whether or not to actually buy the 
object. Since there is no actual way of objectively 
establishing whether or not a house is actually 

haunted, there is a concept of the property being 
stigmatized. Valuation of real estate has a long list 
of factors affecting its direction and rate of increase 
or decrease, some of which are explicitly visible 
and objectively quantifiable, however, in a lot of 
cases, there may also be subjective factors like the 
psychology and emotions of the parties involved. 
“Stigma” is quite a subjective term in itself and 
what could be considered as “stigma” depends upon 
social perceptions of people surrounding you in 
general. For example, a property where a poltergeist 
supposedly lives could be a stigmatizing factor 
for some people, but there’s a good chance some 
won’t think twice about it. Generally, stigmatized 
property is defined as any real estate that has an 
external negative association with itself. These may 
be properties where emotionally distressing events 
such as rapes, murders, suicides, etc. have been 
committed. There is generally no direct physical 
effect on the property, except for some extreme 
cases. However, the events stigmatising a property 
might have a rather emotionally unpleasant effect 
on the occupant, which is not exactly objective to 
all or measurable in any way. Whether or not such 
a stigma is considered to be a material information 
to the sale remains to be decided by the court, and 
has not yet been laid down explicitly by any law 
or precedent. The issue arises because the term 
‘material facts’, could be interpreted narrowly so 
as to include only information regarding physical 
defects or visible information as material, or 
interpreted broadly so as to include any information 
that may affect the decision of the buyer as material.

The two acts mainly relevant to this subject in 
India are the Transfer of Property Act, 1882 and the 
Indian Contract Act, 1872. The Transfer of Property 
Act is silent on the subject of stigmatised property. 
The Indian Contract Act, however, has clauses on 
fraud and misrepresentation, in which it is stated 
that the aggrieved party may have legal remedies 
at his behest in case the sale has been achieved 
by either of the stated means. However, fraud and 
misrepresentation are usually limited to material 
defects, and whether or not the information 
regarding stigmatising events would be considered 
as “material defects” or not is quite questionable. In 
conclusion, the life of the buyers of such stigmatized 
property would be made a lot easier if India had 
an explicitly laid down law or at least some decent 
precedents regarding the same.

-Diya Dalwadi, UWSL, Sem 3

60%
Of owners 
found out 
about their 
houses being 
haunted 
after moving 
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It is Friday the 13th and the author just woke 
up.  In order to get ready for work, he took a 
bath and saw his face in a broken mirror. He gets 
ready and leaves his house without having curd 
and sugar, ignoring his neighbor who sneezed 
when the author was about to leave. While 
wearing shoes, he looks at the slippers lying 
upside down and chooses to leave them as they 
are instead of turning them around. He steps 
on 7 chilies and a lemon tied together, believed 
to shoo away misfortune and advised not to be 
stepped on. Further, he drives through the road 
which had recently been crossed by a black cat. 
Yet, the author was able to complete his daily 
tasks, including this article, fluidly, without any 
obstacles.

Superstitions, as covered in the previous 
paragraph, have enwreathed us in our routine 
lives. Merriam-Webster defines ‘Superstitions’ 
as a belief or  practice resulting from ignorance, 
or fear of the unknown. ‘Fear of the Unknown’, 
an exemplary term cautioning us of the limited 
knowledge of science we have. Superstitions base 
their historical beginning on things that science, 
at that time, could not explain.

Although the same test should be ideally 
followed in the current times, thebut the test has 
now evolved to include not only ‘unexplainable 
events’ buts also any ‘irrational activities’, such 
as not getting a haircut on specific days of the 
week.

India, being a country of traditions and 
religious practices, has been a stamping ground 
for superstitions, some induced for regulating 
the innumerable people and their free-flowing 
beliefs and some derived from misinterpreting 
the mainstream activities.

Looking at history, India has been a country 
of scientific religious beliefs and awareness and 
efficient governing to curb activities that were 
found to be misleading. However, with time, the 
collective conscience of the already growing 
diverse population started to decline, letting 
those in advantageous positions to exploit the 
people’s beliefs and blind trust in them and 
establish a structure of unexplained, rather 
senseless, ‘Superstitions’, giving the term a 
new meaning. Such evolved Superstitions have 
intensified to affect peoples’ daily lives and even 

resulted in innumerable killings.

According to National Crime Records Bureau’s 
reports, almost 2,500 Indians lost their lives in 
witch-hunting activities during 2000-2016. These 
deaths showcase the pure lack of awareness and 
blind trust in the superstitions. The data is more 
concentrated in backward states with an alarming 
level of awareness like Jharkhand, which alone 
recorded 590 deaths due to witchcraft during 2000-
2016. A majority of the crimes remain unreported 
in India, hence, the data we have is insufficient and 
represents only a fraction of what is happening 
in reality. Religion is one of the prime factors 
shaping the behavioral conduct of Indians. It is 
unambiguous now that India needs to govern or 
regulate the beliefs of its people if it truly aims at 
defeating crimes resulting out of superstitions. 
Introduction of a new law and changes in the laws 
already in place are the most foreseeable ways, the 
problem can be dealt with. The Drugs and Magic 
Remedies (Objectionable Advertisements) Act, 1954 
and the Maharashtra Prevention and Eradication 
of Human Sacrifice and other Inhuman, Evil and 
Aghori practices and Black Magic Act, 2013 are the 
flag bearing laws preventing any potential harm 

that can be caused through superstitious practices 
in absence of enough awareness and limited 
knowledge of religions.

Such laws well serve the needs of a particular state 
or a limited purpose, however, what India exigently 
needs is an encyclopedic law encompassing all 
the non-essential religious practices which have 
harmed people or can potentially harm people 
and have no rationale behind their commission. 
Penalizing the propagators or doers of such acts 
would assist the process of curbing them to a large 
extent. The Judicial precedents have prioritized 
essentiality of a practice to the respective religion 
while deciding in favor of or against such practices. 
The Sabrimala Judgement is an epitome of the 
test of essentiality being highly relied upon while 
disregarding the whole practice of not allowing 
women to enter the temple. Relying upon the 
precedents for every case that arises concerning 
superstitions will understandably add up to the 
judicial overload, alternatively an act with an 
exhaustive list of practices to be banned or a test to 
put practices under the ambit of non-essential or 
potentially harmful.

-Mrutyunjay Saramandal, UWSL, Sem 3

However, it must be noted that 

Implementation 
beats Oration. 
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Business • Conjuring house up for sale

• The business of Halloween



Conjuring House Up 
For Sale

The eerie mansion that inspired the film "The 
Conjuring" has been put back on the market. The 
three-bedroom, two-bathroom mansion, which 
is listed for $1.2 million, was erected in 1736, has 
around 3,100 square feet of living space, and sits on 
8.5 acres of property. The house, which is located 
near Harrisville, Rhode Island, is said to be one of 
the most haunted places in the country.Jennifer and 
Cory Heinzen bought the house in 2019 and have 
claimed that it is still haunted. 

"This happened last year when I was in the 
kitchen," said their daughter Madison, who has 
been documenting the activities in the house. "I 
was eating dinner alone when I noticed someone 
running past me." I caught a glimpse of it out of 
the corner of my eye, and all I saw was a veil and a 
skirt before it vanished. This had all transpired in 
the space of three seconds, and I was left speechless 
and unsure of what to do next."

Her parents apparently witnessed strange things 
as well. Cory explained in a 2019 interview with 
the Sun Journal that he has heard "doors opening, 
footsteps, and knocks," adding, "I don't have the 
feeling of anything sinister, [but] it's quite active." 

There's a lot going on in the house, as you can tell." 
According to the Wall Street Journal, the Heinzen 
family slept on cots in one room for the first four 
months as "a measure of respect for the spirits, 
allowing them to become accustomed to us rather 
than barging in." 

They stated that a fullbodied black apparition 
emerged in the doorway and peered at them before 
departing during that time; nevertheless, the 
phantom did not materialise during that period.

26 27

It’s the spooky 
season, and it feels 
on brand that the 

house from “The 
Conjuring,” the 2013 

horror movie, is on 
the market. 

Even Ed and Lorraine Warren investigated the 
house and said that there was one particularly 
nasty evil spirit named Bathsheba Sherman 
threatening the household. 

Bathsheba is supposed to have lived in the 
house in the early 1800s and was accused of 
murdering her baby (perhaps as a demonic 
sacrifice? ), but the charges were eventually 
dropped. 
And that's only one of the many ghosts that are 
said to haunt the house. 

If you want to purchase one of America's most 
haunted houses, don't mind sharing your space 
with several spirits (some of whom aren't very 
friendly), and have over a million dollars to 
spare, "The Conjuring" house might be a good 
fit for you.

-Kashish Parihar, UWSB, Sem 5
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Halloween has now become an 
opportunity for business to pull in some 

really big coin. 

Did You Know – 
The Business of 

Halloween is worth 
Billions of Dollars.

Halloween isn’t just a holiday 
for kids, it has a sense of 
excitement attached to it. It 
can be said that Halloween is a 
big business in many countries 
of the world. Adults spend 
significantly on decorating their 
homes, dressing up pets, buying 
candies, and on costumes. As 
the ColoradoBiz magazine 
quotes, “gone are the days of 
throwing a sheet over your son’s 
head and saying he is a ghost. 
From decorations, pumpkin 
patches,haunted houses and 
costumes, there seems to be no 
end to the amount Americans 
(and subsequently others)
are spending on Halloween. 
From corporations to the local 
pumpkin patch, Halloween is 
big business and the growth is 
scary.” 

As All Hallows’ Eve knocks on 
our doors, it not only brings 
the spookiest vibes, but also a 
season of profit for businesses 
attentending to goods and 
services related to Halloween.
Halloween is probably the 
second largest commercial 
holiday, with Christmas in 
first place. Overall Halloween 
spending is expected to be 
probably higher than last year 
when a weak economy slowed 
spending of the consumers. 
According to the National Retail 
Federation (NRF), more than 
150 million Americans will take 
part in some sort of Halloween 
celebration this year.

Sure, it’s one of the most 
integral and important times of 
the year for the candy makers, 
and they do pull in some really 
big coin, with billions spent 
on Halloween candy every 
year. A report by the National 
Retail Federation shows that 
Americans spent nearly $9 
Billion, i.e. $87 per person last 
Halloween. When we take all 
the segments into consideration 
the businesses selling candy, 
costumes, and decorations are 
the biggest winners and the 
business consolidators. 

It is also surprising that the 
travel industry also benefits 
from the fest every year. Around 
10,000 Citizens in the USA visit 
Salem, MA – a place which is 
known for the most infamous 
hunts in history. It has also been 
observed that people from India 
and different parts of the world 
also visit the USA and UK to 
celebrate this festival. 

From “fright nights” to various 
temporary  attractions,  theme 
parks have also become 
destinations for celebration 
of Halloween. Disneyworld 
Resort and Universal Studios 
will probably host some of the 
largest Halloween celebrations 
in the U.S. this year.

Fulfilling and delivering on the 
requirements of the consumer 
is sure a treat for all businesses, 
while identifying a creative  
combination of elements like 
decor, costumes, makeup will do 
the trick for profit, in particular 
for small businesses having 
their roots in the holiday. 

-Aadit Sheth, UWSL, Sem 5

The Business 
of Halloween

Illustration by
-Mitalee Makwana, UID, Sem 3
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Liberal Arts • Our relationship with shades of grey

• From where does the tradition of Halloween begin?
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Streaming content for entertainment in the form 
of movies, music, plays, etc. and reading books for 
fun and insights is something we all love doing at 
large. But how many people like getting their hands 
on something more nuanced? Viewers and readers, 
in general, fixate on fiction with black and white 
characters and not the ones that are grey shaded. 
Talking about this in the Indian context, we were 
never in the first place exposed to experimental 
cinema or content in any other form. While taking 
into account the struggles of our nation since 
almost forever, all of it can be pieced together. 
After having worked this hard, we believed to have 
deserved some break from the monotony. With this, 
cinema was established as a form of entertainment 
for the masses. 

It is humanly impossible for any individual to be 
black and white. This way everything would become 
too dichotomous. We all have shades of grey, but 
why is it something that we fail to recognize or 
acknowledge? While society may see being grey 
shaded as something morally bad, it doesn’t matter 
to them. What makes such characters interesting 
is that they are flawed yet human and at the same 

time cannot be put in boxes. After all, the world 
doesn’t work that way. There is no one distinct hero 
or villain in a story, as no one is inherently good or 
bad in their entirety. A hero conforms to societal 
norms, whereas a villain is the exact opposite of 
that. As far as a grey shaded being is concerned, 
they are a little of both.  Such characters use all 
their power to achieve something, by all means 
necessary. These are some of the undertones that 
make them intriguing. 

The west has Snape, Joker and Michael Corleone 
from The Godfather, etc. that are classic examples 
of grey-shaded characters. If they can bring 
complexity to their characters, then so can we. If 
the filmmakers,  authors and all artists and creators 
use their creative autonomy and give birth to 
unique characters, that is when we will truly reach 
our fullest potential. Moreover, if we bring more 
nuanced, layered and complex characters to our 
screens, we would be able to do more justice to our 
art.

-Stuti Bhatia, USLM, Sem 5

Our love and 
hate relationship 

with shades of 
grey
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Halloween (also known as All Saints’ Eve /All Hallows Eve) 
is celebrated every year on October 31st as a remembrance 
of the dead, including saints(hallows), martyrs, and all 

the faithful departed. The Celts (a collection of tribes 
with origins in central Europe that shared a similar 

language, religious beliefs, traditions, and culture) 
who lived 2000 years ago celebrated their new year 

on the 1st of November. They believed that on the 
night before the new year, the boundary between 
living and the dead was blurred. On the night of 
October 31, they celebrated Samhain (marked as 
the most significant of the four quarterly fire 
festivals, taking place at the midpoint between 
the fall equinox and the winter solstice), when 
it was believed that the ghosts of the dead 
returned to earth.

Because the Celts believed that the barrier 
between worlds was breachable during Samhain, 

they prepared offerings to keep outside villages 
and fields for fairies or Sidhs. As we dig deep in the 

past, we come across several spine-chilling stories 
that, to date, lie in dark. Let’s unravel one such story: the 

legend of The Amityville house.

From where 
does the 

tradition of 
Halloween 

begin?

The dark clouds of horror hover over the town 
of Amityville, approximately 30 miles outside New 
York. On November 13, 1974, 23-year-old Ronald 
DeFeo Jr. murdered his entire family in their sleep. 
Thirteen months later, the Lutz family purchased 
the house at a drastically reduced price of $80,000 
but only stayed for 28 days as they sensed and 
witnessed spine-thrilling paranormal activities in 
the house. Some of the activities witnessed were 
- George Lutz woke up at 3:15 am every morning, 
which was around the time Ron Jr. carried out his 
murders. When a priest came to bless the house, 
he allegedly heard a shriek “Get out!” He told the 
Lutz’s to never sleep in that particular room in the 
house which was on the second floor and made as a 
sewing room for Kathy Lutz.

They decided to take help from paranormal 
activists Ed and Lorraine (from conjuring as you 
know) who took a lie detector test of the Lutz 
couple, but came out that they weren’t lying.

After some days, an investigation was set up to 
catch the drift of all the mishaps inside the house. 
The Lutz family was under investigation for several 
days and the result came out that none believed 

there were any paranormal activities in the 
residency. The case was dismissed with the verdict 
that the family made up stories after getting drunk. 

A while later, in 1977 these events served as the 
historical basis for Jay Anson’s novel The Amityville 
Horror, which was followed by several sequels and 
got adapted into a film of the same name in 1979. 

Caroline and David D’Antoni purchased the 
property in 2010 for $950,000 and embarked on a 
major renovation effort. It was again put for resale 
in 2016 due to the untimely death of David D’Antoni.  
Once again its doors were open at $850,000, 
eventually getting sold by February 2017 below the 
price bar at $605,000. 

It has all been quiet on the Amityville front since 
the new owners entered the picture.

What do you think, is the house haunted or not? 
Did the Lutz’s make it all up, or did the house just 
not like them? Let us know your thoughts!

-Lavanya Deshmukh, UID, Sem 1

The Amityville Horror
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It was a full-moon night in the month of December 
when we went on this trek and on the way we 
saw a house that looked grey and gloomy. What 
we saw next, was an atrocious-looking creature 
with wicked eyes glaring at us. Such is the setting 
of many films in the horror genre. Halloween is 
around the corner, apart from deciding our outfits, 
jump scares, fear and shocks are in the air. Horror 
movies are a significant part of Halloween, and 
with the long weekend approaching, it’s important 
to recognize the negative stigma about mental 
illnesses perpetuated in films during this season.

A popular horror movie of 2016 was “Split,” directed 
by M. Night Shyamalan, which focused on a man 
living with dissociative identity disorder who 
abducts three girls. This portrayal of DID was 
met with backlash from mental health experts 
because it demonizes people with mental illness 
and incorrectly portrays the disorder to the public, 
who are likely to be uneducated on the realities of 
DID, CNN reported. The 2011 film “The Roommate 
‘’ features a violent, terrifying villain with bipolar 
disorder, perpetuating negative stigma about 
those suffering from this condition. The 2015 film 
“The Visit,” also directed by Shylamalan, is listed 
as the worst depiction of mental illness in any 
movie by the mental health advocacy organization, 
Resources to Recovery. The film’s villains, who have 
schizophrenia, appear frightening and monstrous 
to terrify the audience. All of this dramatized and 
created the idea that people who have  mental 
illnesses are scary and that we should be afraid of 
them. This portrayal of people with mental illnesses 

is irresponsible because those with these conditions 
have historically been criminalized, isolated and 
abused in some former asylums.
Given the success of the countless films in the same 
vein, it is easy to see that audiences are fascinated 
by mentally unstable characters. Outside of books 
and comics, popular culture and mainstream media 
have historically misrepresented mental illnesses 
on television and in movies. Many shows continue 
to propagate the myth that the mentally ill are 
dangerous. Not realising the fact that their audiences 
comprises different age groups from 10 to 40 years 
of age. Apart from the age gap, one must also 
consider the literacy rates and cultural background. 
“A lot of people have a lot of perceptions about what 
mental illness looks like, but it’s not what the actual 
truth is,” said Rebecca Siegel, a school psychology 
Ph.D. student. Although horror movies may seem 
harmless, the stigma and stereotypes that they 
sometimes perpetuate can seriously hurt. 
We being the future content creators and the 
existing audience, it is our sole responsibility to 
first be aware of mental health problems and not 
use them as a source to sell some extra tickets. 
Being responsible creators, one must have a deep 
understanding of the elements that we are putting in 
the content we produce. And as a sensible audience 
we need to make informed decisions on the type 
of content we consume. As future torchbearers 
we must take little steps everyday to destigmatize 
mental illnesses and put our hands forward to 
comfort all those suffering through mental illnesses. 

-Teesha Madan, UID, Sem 1

Jump scares 
comes with 
responsibility
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Inside the mind of a 
serial killer

Most people know the most notorious and brutal 
serial killers in history, like Jeffrey Dahmer, John 
Wayne Gacy, and Ted Bundy. However, if you were 
to examine the minds of these criminals, you 
would find that there is no defining characteristic 
linking them. Some were motivated by power; 
others hacked online chat rooms for anonymous 
conversations; some enjoyed the thrill of killing. 
The truth is that these monsters had different 
motivations and desires that are not easy to identify. 

The public is not more educated. After all, most 
people have no idea what goes through the mind of 
someone who is committing these horrible crimes. 
People have always been interested in serial killers, 
but they have never had a chance to look inside the 
minds of these monsters. Now that's changing. Many 
psychologists have worked with serial killers for 
years to educate the public about these monsters. 
In doing so, they present a side of the murderer's 
minds that humans have never seen before. 
Serial killers characteristically lack empathy for 
others, along with a lack of guilt for their actions. It 
is far from clear why some people respond to abuse 
or trauma earlier in life by becoming serial killers 
later. One puzzling aspect of the mind of serial 
killers is the fact that they can override emotional 
responses that allow us to identify other people’s 
pain and suffering as similar to our own. 

Serial killers also seem to lack a social conscience. 
We learn to distinguish right from wrong through 
our parents, siblings, teachers, peers, and others 
who influence us as we grow up. This is exactly 
what keeps us from behaving antisocially. 

It’s not that serial killers are made naturally, but that 
most of us were unmade through good parenting 
and healthy sociability. Many killers are victims 
of extreme childhood trauma, physical or sexual 
abuse, family dysfunction, emotionally distant or 
absent family members. They grow up not knowing 
how to feel and instead manifest what they think 
their feelings are. Given that trauma is the number 
one theme in the biographies of most killers, is it 
correct to blame them for what they did? In my 
opinion, yes. Serial killers never develop adequate 
responses to their traumas and emotions, which is 
why they choose to follow their compulsions and 
kill. The victims suffer the loss of their relatives, 
but the act also affects the murderer, but little 
knowledge is obtained from this information. This 
is partly because we as a society are becoming more 
scientific and less philosophical, making it difficult 
to explain this type of abnormal behavior.

-Sri Sharanya Sateesh, UID, Sem 3

Why do serial killers kill?
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It’s the time of the month when horror movie 
marathons take up most of our nights. While horror 
movies can be enjoyed any time of the year, there’s 
something special about horror movie marathons 
during Halloween. These movie marathons can be 
exhilarating and fun for the ones who really like 
the genre while for others, it can be an experience 
that most likely will be the cause of nightmares., Yet 
yet even the people who fall in the latter camp, still 
crave horror movies. 

Why is that? Even though people are aware of 
the stomach-churning feeling before a jump scare 
or the sleeplessness and nervousness later. Dr. 
Katherine Brownlowe, an assistant professor in the 
departments of neurology and psychiatry at The 
Ohio State University College of Medicine, believes 
that "Some people enjoy the gore, some people 
like being startled, and some people love the sheer 
escapism it offers." According to her, the experience 
of calming your mind after watching a horror 
movie is very enjoyable. This aspect is related to 
exposure treatment, which is the willing exposure 
to experience things that make us nervous helps 
in strengthening our resilience. The more we 
expose ourselves to these things in a controlled 
environment, the more we’re able to deal with real- 
life triggers. 

Another reason is the shared experience of 
watching a horror movie. A study published in the 
Journal of Personality and Social Psychology by Dr. 
Arthur Aron found that fear arousing situations, like 
watching a scary movie, can increase the attraction 

Why do we 
crave horror 

movies?
What is it about horror 
movies that draws us?

between two people. But aside from increasing 
attraction, it can even bring you closer together. 
Maybe it’s the feeling of going through the same 
emotions of anxiousness, thrill and trepidation 
that bond us together when we watch these movies 
together. According to Jordan, “The brain kind of 
forgets in that moment that what it’s seeing is not 
a real danger and then charges up the physiological 
response that would be appropriate if it were,” with 
all the adrenaline pumping in, our body our body 
releases dopamine and endorphins better known as 
the ‘happy hormones’. Horror movies trigger these 
feelings in most people which makes us crave them. 

Whether you genuinely like watching horror 
movies or crave horror movies even though the 
aftermath makes you wonder why you thought 
it was a good idea there’s no denying that there’s 
something about horror movies that pulls us to 
them. . No matter what you fancy, the adrenaline, 
an escape method or a joint experience with people, 
it leads tis the to binge all the horror movies that 
you crave.

-Amrutha Jaisanker, UID, Sem 5
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Halloween festival’s origin dates back to the 8th 
century and all the traditions have been followed 
since then. Whether it may be dressing up for trick-
and-treating, or joining together for the Dumb 
Supper, the enthusiasm of the festival is the same 
amongst the people. 

Dumb Supper is a Halloween tradition that 
began during the same time where the accustomed 
menu is consumed by the celebrants but only after 
they invited the ancestors to join in, giving the 
families a chance to interact with the spirits while 
children would play games to entertain the dead. 
That night, doors and windows were left open for 
the dead to come in and eat cakes that they had 
kept for them.

The Celts, who started the tradition about 2,000 
years ago, believed that on  Halloween night, the 
boundary between the living and the dead would 
fade and the dead could enter our world. They 
expected that ancestors might cross over during this 
time. Celts would dress as animals and monsters to 
avoid fairies’ temptation to kidnap them.

Some specific monsters are associated with the 
mythology surrounding Halloween. These include- 
a shape-shifting creature, a Pukah that receives 
harvest offerings from the field. The Lady Gwyn, a 
headless woman dressed in white who chases night 

wanderers and has a black pig as her companion. 
The Dullahan, headless men who carried their 
heads in their hands riding flame-eyed horses 
whose appearance was a death omen to anyone who 
encountered them. A group of hunters known as 
the Faery Host also haunted and kidnapped people. 
Similar are the Sluagh, who would come from the 
west to enter houses and steal souls.

The traditional Halloween activities include 
trick-or-treating, attending Halloween costume 
parties, carving pumpkins into jack-o’-lanterns, 
lighting bonfires, apple bobbing, divination games, 
playing pranks, visiting haunted attractions, telling 
scary stories, as well as watching horror films.
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Have you heard about Abraham Lincoln’s 
ghost in the White House?

For years many people including the President at the White House have claimed to have 
either seen Abraham Lincoln or felt his presence. Grace Coolidge, the wife of Calvin Coolidge, 
the 30th president, was the first person to report having seen the ghost of Abraham Lincoln. She 
said he stood at a window of the Oval Office, hands clasped behind his back, gazing out over the 
Potomac. Eleanor Roosevelt used Lincoln’s bedroom as her study. Although she denied seeing 
the former president’s ghost, she admitted to feeling his presence whenever she worked late at 
night. She thought he was standing behind her, peering over her shoulder. Stories of a ghostly 
President Lincoln wandering the corridors and rooms of the White House persist, but are not 
officially acknowledged.

-Lavanya Deshmukh, UID, Sem 1

Have you ever wondered why 
witches fly on broomsticks?

The reason dates back to 1451 when two illustrations appeared 
in the French poet Martin Le Franc’s manuscript Le Champion 
des Dames (The Defender of Ladies). Despite this, the first witch to 
confess to riding a broom was a man: Guillaume Edelin. Edelin was 
a priest from Saint-Germain-en-Laye, near Paris. He was arrested in 
1453 and tried for witchcraft after publicly criticizing the church’s 
warnings about witches.

How did the Jack-o’-lantern, 
a Halloween tradition, start?

An Irish myth about a man nicknamed “Stingy Jack” is 
believed to have led to the tradition of carving scary faces into 
gourds. According to the legend, Jack tricks the Devil into paying 
for his drink and then traps him in the form of a coin. The Devil 
eventually takes revenge and Stingy Jack ends up roaming Earth 
for eternity without a place in heaven or hell. Jack does, however, 
have a lump of lighted coal, which he places inside a carved 
turnip, creating the original Jack-o-lantern.
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Our Little Nightmares
In the spirit of Spooktober, one can hardly 

resist the urge to revisit old games that sent a 
shiver down their spines. For me, that game was 
Little Nightmares. Released by Tarsier Studios 
in 2017, the game is a horror platformer in a 2.5D 
style of perspective. The art style of the game is 
reminiscent of Tim Burton’s clay figures while also 
taking some heavy inspiration from Studio Ghibli’s 
Spirited Away. In this game, the player steps into 
the shoes of Six, a child in a bright yellow raincoat 
in a world much larger than herself. Her story 
begins in the grimy bowels of a ship called The 
Maw, where everything looks like it was designed 
for creatures ten times her size. Little Nightmares 
takes a purely visual approach to its storytelling, 
with no dialogues or cutscenes. It is meant to be 
experienced almost voyeuristically as the levels 
look like tiny boxes for the player to peer into, 
merely controlling a character whose struggles are 
their own. The horror aspects of this tale begin 
to unfold as the visuals tap into our very own 
psyche, reminding us of the things that scared us 
when we were small ourselves. There are several 
monsters under the bed but in this world, we get 
to confront them.

The objective is to find a way out of this 
strange vessel full of monstrous humanoids 
that eat children. Hunger plays a major 
role in this game. After all, it is 
hunger and greed that bring 
about the monsters in all of 
us. By the end of the game, we 
understand how much this 
hunger distorts and corrupts 
the seemingly innocent. 
What I loved the most about 
this game as a player was 
the lack of any explanations 
about the circumstances 
under which Six ended 
up in The Maw or why 
the creatures living in 
it behave the way they 
do. The fact that I knew 
just as much as the 
character I’m controlling 
added a unique sense 

of connection. The bizarre character design and 
intricate background art go hand-in-hand to 
provide a surreal thrill for our helpless protagonist.

I believe there is a reason why Six is a character 
we can connect to because at some point in our 
lives we have all been in her shoes. Even the 
smallest tasks felt like great challenges and the last 
thing we wanted was to be alone. From things that 
went bump in the night to the unknown voices and 
spectres lurking in the darkness. These figments of 
our imagination will forever haunt the forgotten 
little corners of our minds. What this game does is 
remind us that those little nightmares will never 
truly be forgotten.

-Nakshatra Roy, UID, Sem 7

The Sinister Side 
of the Internet

Today’s internet presents a wide variety of 
news and articles across numerous websites. While 
they are often attributed to an author or two, it’s 
often the case that we see them anonymously 
published. In the darker parts of the internet, 
certain anonymously written stories have given 
rise to sinister rumours that would go on to scare 
numerous people and stir up campfire tales for 
decades. The legacy of most of these horror stories 
can be traced back to the infamous Creepypasta.

Creepypasta is a play on the words ‘copypasta’ 
- a string of text that’s copy and pasted across 
different places online – and ‘creepy’. It’s nearly 
impossible to pinpoint the very first Creepypasta 
made or the masterminds who started it all, 
but they’ve been around since the early 2000’s. 
They’re essentially stories that speak of harrowing 
events, ghastly anomalies, glitches in everyday 
life, unsolved mysteries, or deep and dark secrets, 
sometimes based on existing urban legends. While 
nothing actually happened, fictional accounts of 
such victims make it feel like the image did indeed 
harbour great murderous intent. Siren Head is a 
freakishly tall monster created by Canadian horror 
artist Trevor Henderson. Derived from edited 
photographs of dual siren posts, this urban legend 
is famous for its horrifying sounds, which are said 
to cause hearing problems. Isn’t it crazy how a 

simple item can be turned around to be an object 
of fear and tragedy? Stories like this often featured 
horrific fictional characters, giving rise to several 
“pasta monsters” who inhabit the fictional realm of 
the internet, lying in wait for unsuspecting readers 
to stumble upon their stories.

The SCP Foundation is a popular fictional agency 
that deals with thousands of these pasta monsters. 
The archive online houses detailed files and stories 
of how operatives and humans interacted with 
these SCPs, sometimes leading to horrendous 
outcomes and sometimes having a happy ending. 
Some of them are pacific and docile while some are 
a threat to existence as we know it, and it’s up to 
SCP agents to ‘Secure, Contain and Protect’. SCP-354 
is a pool of blood-red liquid in Canada that spawns 
all kinds of monsters. In contrast to this, SCP-999 is 
the adorable and nurturing Tickle Monster that you 
could hug all day long!

Horror stories are more than just words to 
scare others. They’re a result of a great amount 
of creativity, and the fact that numerous people 
continue to share and believe in them is a testament 
to the influence that the sinister side of the internet 
holds.

-Ackshaj Anand, UID, Sem 5
Illustration by

-Priyanshi Khatri, UID, Sem 5
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Gone in 
the woods: 

vanishing of 
Sri Lankan 

handball 
team

In 2004 TSV Wittislingen, a sports club in south 
Germany welcomed the Sri Lankan handball 
team for a major tournament.  Sri Lankans were 
invited under the aegis of the Asian German 
Sports Exchange Programme, which strengthens 
Sri Lankan and German ties through sports but 
little did German authorities know that they 
were in for some sleepless nights. Right from the 
beginning members of the Sri Lankan team showed 
little to no concern towards training and practice 
which attracted suspicion considering they were 
professionals representing their country. Their 
lack of professionalism generated some suspicions 
and their first match left all the officials scratching 
their heads, throughout the match, Sri Lankan 
players struggled with the basics of handball, and 
their amateur level performance left everyone in 
disbelief. It looked like a case of jetlag and later 
Sri Lankans were back on the training ground 
preparing for the next match, they went jogging 
into the woods for the warmup and it was the last 
time they were ever seen. A group of 23 people who 
attracted speculations on their arrival went missing 
in the woods 3 days later.

The Tale of a vanished 
sports team that 
never existed

German authorities reacted quickly with the 
search and found a letter in their hotel room 
with a message stating that they were leaving for 
France. The search baffled German authorities 
as they were unable to track a single member of 
the group in their own country. Several theories 
made their headlines, some suggesting that they 
were kidnapped and executed by terrorist groups 
while science fiction enthusiasts laid the theory 
of alien abduction. German authorities believed 
that the team crossed the borders and started 
living as immigrants in other European countries. 
If something was missing then it was a touch of 
supernatural elements and German authorities 

went into a state of psychic tension when they 
informed the Sri Lankan government about the 
vanishing and the Sri Lankan government replied 
saying they had no national handball team in the 
first place. The team who arrived, stayed, and 
played the tournament wasn’t Sri Lankan and to 
this day it is still a mystery how a team that never 
existed vanished without any trace, how german, 
Italian, and French authorities failed to locate 23 
Asians, and how there aren’t any previous records 
of those 23 men.

-Pranshu Kumar, USLM, Sem 5
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What started as just a coffee table conversation between group of friends to now looking up to discussing 
their business strategies in a meeting room in next one year. Team Heather have pulled it off really well by 
handling their hustle as an adventurous ride and inspiring young entrepreneurs to carve their own way. They 
believe in taking one step at a time and valuing their quality over quantity is their priority. 

Question: How did you start ‘Heather’?

We aim to provide people the trendiest 
products which are 100% handmade and fully 
customisable to ensure quality experience for 
our customers. We are a team of 6 friends from 
junior college. When I moved to Ahmedabad, 
we struggled a bit with communication as 
everyone was busy in their schedules. But this 
pandemic helped us all re-bonded together, 
so we wanted a link that keeps us all together. 
Starting a new business sounded a really 
interesting idea. Moreover, during that time 
DIY gained popularity and we all followed 
the trend of making customized things 
ourselves. At the end of the day, I realized this 
has a good market around and people were 
interested in getting personalized hand-
made gifts for their loved ones. People of our 
age are our connections who all are into new 
trends and we were making trendy projects 
so we thought of having a platform from 
where they can order it.

Question: How did you think of 
the name of your brand?

Initially we brainstormed a lot for 
around 2 weeks. Then Heather was 
something we saw on Instagram and 
researched in depth about it. There’s 
a song named Heather that’s how the 
inspiration came from. Wewanted a new 
old word, meaning an old English word 
but something that is new in the market. 
Heather means something that’s most 
talked about. Also, our theme was dark 
academia so heather blended with that 
as well. 

Question: How was the logo 
designed?

Since we are a team, our rule is, if there 
is one no it is a no. Our target audience 
are girls, youth and we also designed 
unisex products. Also, our theme dark 
academia is more of brown tones and 
not about pastel colors but about 
subtle colors, to which you come and 
calm yourself down. After that coming 
to typography it came from one of the 
song Heather, there’s a particular part 
where this font is used. We researched 
from there and started trial and error 
method. There’s a feather in the logo 
so rhymed it with heather.

Question: Were your initial ideas 
on how the brand should look like 
different from each other?

As a group, we visualized the brand in our 
own ways. There were no conflicts as such 
after all we all are very good friends. But there 
was and is still a discussion going on should 
we widened our audience or not, because 
we all are back in college and everyone is 
busy in their own hustle. So, we are still 
ideating on whether to blow it up more or 
not. As we are still restricting orders for super 
customization since it obviously takes time. 
There is brainstorming going on to either have 
full customization or just keep it the way it is.

Interview with Heather
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Question: Tell us about the initial hustle and bustle of 
starting the business?

When we started on Instagram to widen our reach. We were not 
expecting a good engagement initially but got around 6-8 orders 
in our first 3 weeks, this gave us a head start and motivated us 
to keep going. As the old Instagram algorithm was using a lot 
of hashtags and catchy words about which we weren’t aware of 
but still without that it started out well. So, then we sat down 
and strategizing what to post how to post so that it reaches out 
to more people.  It started out well and we had good number 
of orders, but in this journey, there was also a time during the 
second lockdown when we didn’t receive a much orders, that’s 
when we stumbled a bit but gained back control as soon after 
we were able to ship our products and receive more orders.  The 
major learning was nothing is constant. We have shipped 20 
orders in the same week and just 2 orders in a week also. 

Question: How is the work distribution?

Roughly the work is divided, as in one of us is in charge 
of write up and accounting, I take care of resourcing and 
connecting with the audience and somewhat look after 
the stories section along with a few of the products and 
there are a few people who only do products which are 
in high demand around 6-8 products under them, there’s 
one person who is on Instagram all the time connecting 
with people viewing our stories and the digital platforms 
in the way of posters. In times of high work load, six of us 
specialize in a particular kind of product. So, when there 
are more orders, we sit together teach each other how to 
make. That’s how the process of trial-and-error start again. 
Working for long hours was fun for us because we really 
liked what we were doing and it just happened effortlessly. 

Question: How do you procure raw materials?

For few products we have our fixed sourcing partners. For 
the customizable products I prefer to go and handpick the 
items by myself. Before going for sourcing, we do a bit of 
research on what was in high demand, and what are the 
new launches. Almost every month I go back to Mumbai 
for sourcing raw materials. If that is not possible, I connect 
with the dealer and ask him to keep the order ready while 
someone else will come and pick it up. 

Question: When did you feel the need to sign a 
contract with a third-party shipment partner?

Earlier the orders we received were from friends or 
friend’s friend who they stayed nearby only so shipment 
was not an issue. But then we started getting orders 
from Pune or outskirts of Mumbai initially we didn’t take 
those orders because we didn’t have an option to ship it 
and there was no other option to due to lockdown. Then 
later on we found a courier partner, we had a contract 
with them and things started moving in a smooth pace. 
Also, slowly we started talking to other small business 
understood their strategies problems they faced and the 
lessoned learnt, forming a community of entrepreneurs. 
We don’t include shipment charges in the product, if the 
customer is staying nearby, we would prefer to deliver the 
product personally at that time no extra charges apply. 
But while shipping it to different states, the rate is charged 
according to the distance maximum it was just 55rs. Being 
a small brand, we don’t earn much from delivery charge, 
so our customers need not worry about that.  

Question: How is your bonding with other small 
business and how do you deal with competition?

We connect with them both locally as well as digitally 
which helped us form a close-knit community. We have 
a shout out for shout on Sundays which helps us connect 
with all the small business, and promote each other’s pages. 
This enables us to broaden our audience. Communication 
is the key. We both might be selling the same product but 
our circles might be different. For example, scrunchie is 
a very common and highly demanded item, so I can’t ask 
them to stop producing and vise a versa. But what be done 
is communicating what problems is he facing or issues he 
has dealt with earlier can guide me through the process. I 
don’t see them as a threat but as bridge to find solutions. 
As at the end of the day it’s not about how much profit we 
make but how happy we feel. 

-Entrepreneur Shruti Shetty, UID, Sem 5
-Interveiwed and written by Teesha Madaan, UID, Sem 1

Question: What are the steps you take for digital 
marketing?

We didn’t want to keep it boring with just product 
pictures. We have a writer on board with us and we 
wanted to incorporate her talent as well. In consideration 
to that we started this quite early that we would put 
tweet posts, so people who don’t want to buy from us can 
connect through relatable tweets. You can DM us saying 
this tweet was so relatable. We are a community aimed at 
communicating with new people not just getting orders. 
Also, we do interactive stories so that our audience doesn’t 
get bored. Our major products are for females so for the 
male audiences we have dedicated Thursdays so that 
they don’t feel left out. On Thursdays we talk about their 
problems and interests. 
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Interview 
With 

Hasika
Baked goods are the new stress buster for everyone. 
Be it eating them, or doing the baking itself, many 
people now deal with stress via these goods. Who 
knew that something that helps you relax after 
a stressful day can also become the same thing 
that not only amuses you, but also makes you 
financially independent. For Hasika, that was the 
case where her passion merged lanes with a side 
business and created what we now know as Hasi 
bakes.

What was the thought and inspiration 
behind Hasi Bakes?

“I’ve had this idea for a couple of years now.” It was 
previously just a small idea in my mind, that grew 
with my grandma’s encouragement and friends’ 
support. I started baking when I was around 15 
years old, it was my passion that made me enjoy 
doing it.  Therefore, I took advice from my family 
back and forth about starting my own baking 
business at home. They were really supportive but 
yes, indeed I had some second thoughts if I would 
be able to manage everything.

How did you eventually start 
this venture?

The thought of starting it was 
always there on my mind, so I 
finally took a step forward and 
put an Instagram story and 
unexpectedly a lot of people texted 
me and once I started putting up 
the reviews in the stories more 
people enquired, and slowly I 
started getting a lot of orders.  The 
lockdown extension made me give 
more to it. 

How do you plan your cost 
and prices?

In the beginning, I wrote the prices 
of all the ingredients that were 
used and then set the amount. 
Brownies are usually overpriced 
everywhere, so I wanted the 
brownies to be affordable and 
also of good quality. The cost of 
brownie is Rs. 60 per piece, and it’s 
a huge, palm sized square. I think 
that made a lot of people excited 
about having It, for brownies it 
was a much cheaper price.

Describe your most challenging baking 
project. How did you overcome it?

It was my sister’s 25th b’day and she wanted 
a unicorn cake with tiers, I’m not any baking 
expert. I’m self-taught, I watch YouTube and 
try things. So, she wanted a three-layered 
cake along with proper unicorn decoration 
and stuff. It was very difficult for me, because 
Chennai’s weather is really hot. I had to use 
buttercream frosting and the piping is also 
difficult when the weather is warm, it tends 
to melt very easily. So, when you actually bake 
a cake with tiers you need to have a support 
inside. They use some straw-like plastic and I 
didn’t have any of it. So, from what I learnt, I 
managed to make it within one and a half day.

What are the challenges that you face?

When I get too many orders at a time then it is 
difficult for me to do it all alone. So, I have to do the 
baking and have to plan it beforehand so that it gets 
delivered on time. Due to covid restrictions, a lot of 
deliveries were delayed. Usually there is no tracking 
id mentioned, hence, it becomes difficult to track the 
order and update the customers. Also, I’m the only 
one who does everything from baking to packaging. 
The packaging is sometimes time taking and tiring, 
but yes, it is manageable. In the beginning, my mom 
was very sceptical as she expected me to leave the 
kitchen untidy after use but I convinced h er that 
I would take care of the cleanliness. It’s crazy how 
some days I get no orders and on days that I put up 
an Insta story, my dms are full of orders.  
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How broad is your reach right now? 

I’ve delivered my goods till Delhi. That is around 
7-8 states.
In the start, I used to get orders from the people 
I know, but slowly it reached out to many more. 
Recently, I got an offer for collaboration, where 
the person was interested in reselling my 
products, which I had to refuse as I had to move 
to Ahmedabad for studies.

How is your experience so far?

My experience so far is good, it’s fun, sometimes 
annoying when I have too much workload. 
But it’s a nice feeling when I’m actually doing 
something I like. I’m pretty sure that I’ll do it 
successfully if I continue. Though, I haven’t 
thought too deeply about it, but the ultimate 
aim is to start a brownie truck, when I have 
an investment. The best thing about the entire 
process is that the customers have a really 
positive response.

What advice would you like to give to 
the budding entrepreneurs from your 
experience?

I would say don’t listen to negative people and 
negative comments. At least give it a shot. It will 
be worth the time. If you think your talent is 
good enough to be started professionally, then 
go ahead. With passion and dedication, you will 
be able to succeed. 

Where do you see your business in the next 5 years?

I want to be a fashion designer, so I would definitely try to continue it as a side business. 
I just hope Hasi Bakes keeps growing. I don’t want to give up, even if it fails or is not successful, I would still 
bake out of passion.  Maybe, it can be an investment for the fashion business if I earn more income from this 
than expected.  I would say that a strong support system is important. As for me it is my grandma without 
whom I wouldn’t have started this whole thing. Her constant motivation helped me keep baking. I would like 
to thank her for everything.

-Entrepreneur Hasika, UID, Sem 7
-Interveiwed and written by Mahek Chandak, UID, Sem 1
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The time arrived for newest dancers to showcase 
their talents to our university and the world. Izhaar 
conducted auditions for their society, starting 
from the last week of September till third week 
of October.  In the first round, participants were 
provided with forms wherein they had to give their 
details and attach a video as well. Round two of 
Izhaar audition happened on the larger scale in the 
college amphitheater. Dancers in this round were 
given two minutes to perform their desired dance 
form in front of a big audience. After this round, 
shortlisted participants were given three videos 
and a day’s time to learn the three choreographies. 
The objective of this round was to determine the 
grasping power of the participants. Thanks to hosts 
Naisha and Shweta, performances went on smoothly 
making the audition procedure seem almost 
effortless. There were three judges for the audition; 
Riya (classical dance forms), Shravya (hip hop and 
other western dance forms) and Dvija (belly dancing 
and Bollywood).  While auditions were a major event 
for Izhaar in the last two months, there were also 
some core changes. Congratulations to Shravya 
Raghupathy (now head of Izhaar), Sakshi Jamgaokar 
(now vice head of Izhaar) and Purvasha Choudhari 
(now Advisory of Izhaar) for achieving these posts. 
For social media and editing Izhaar has appointed 
Saran Das and Shweta Godse, congratulations to 
them as well, and Shivangi Yadav for being the new 
Máthisi representative. After a wonderful audition, 
along with the new members, Izhaar conducted an 
ice breaking session to get to know their members 
and just have fun. Izhaar celebrated the last two 
months with performances at every beat.

-Kripa Joshi, UID, Sem 5

Izhaar 
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Kalam kush embodies 
creativity through words. In 
the last two months the main 
activity common among 
societies was auditions in 
search of new members 
and kalam kush welcomed 
freshers with open arms. 
Students already members 
of the society were asked 
to recite their own shayris 
and/or poetry as well. 
Meeting was held to formally 
welcome new members 
which was filled with fun 
and lots of interaction. 
Members of kalam kush 
even performed in Praxis, 
event held by and for interior 
design department. Kalam 
kush members are now 
hopeful for newer and more 
creative words pouring with 
emotions. 

-Kripa Joshi, UID, Sem 5
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Haafiza Samaa
September and October were months filled with 
immense excitement due to the joy from so many 
festivals that came our way. 
Haafiza made the best out of it, by conducting activities 
for its members every week, engaging them into the 
deeper ends of theatre. Holding out discussions for 
the various elements of theatre from an actor’s as 
well as a writer’s perspective was an integral part of 
the activities that we conducted along the way. Not 
only did we have fun within the society amongst our 
members, but we also showcased our talents at every 
opportunity we got. 

Whether it was doing the Nukkad Natak as the 
promotional event for the auditions, where we talked 
about the various ‘Stereotypes’ present within our 
society, or while on the other hand, it was the actual 
long exciting process of conducting the auditions and 
indulging in the new talent that we saw. Whether it 
was doing a superhit monologue act for the induction 
program, or on the other hand, one of the biggest and 
the grandest plays that we have ever done as a society- 
The Mahalaya act for Durga Pooja, we did it all. 
We collaborated with Izhaar dancers for the act 
and portrayed the story of Maa Durga defeating 
Mahishasura. We depicted the incarnation of Maa 
Durga via dance, when lords Brahma, Vishnu, and 
Mahesh came together.
All in all, these two months have been quite joyous and 
thrilling for Haafiza.

-Ishwari Raut, UID, Sem 3
-Anushka Mehta, UID, Sem 3

Samaa has always been keen on finding and nurturing 
new talent, auditions have been a way for us to achieve 
this. This month was quite exciting as we had auditions 
on the 11th and 12th of October and welcomed some really 
talented and fresh faces to our society. As a part of the 
audition process, old members from Samaa performed a 
few melodious numbers in order to promote our society 
and encourage people to audition and be a part of our 
family.

The month of September was filled with various joyous 
and festive occasions like Ganesh Chaturthi and Durga 
Puja. As a part of the cultural events, members of Samaa- 
Shirin, Sharmila, Deependra, Saransh, Tanaya, Mann 
and Aditi showcased their talent by performing various 
catchy and mellow numbers which left the audience 
astounded. An artist is highly motivated by the energy 
and response of their audience. The audience for the 
cultural night was highly encouraging, in addition to 
every performance being met with a resounding round 
of applause, the audience was also highly responsive 
during the performance as they swayed and sang along. 
The response was highly overwhelming and is a source of 
great motivation for every future performance. 

Apart from these activities, we also had a casual jamming 
session with all the old members of Samaa. These 
jamming sessions are a stress buster and an opportunity 
for us to practice our skills. They’re also a great team 
bonding activity as music undoubtedly brings people 
closer. This session was a much-needed respite after the 
last year which put a stop to our regular meetings and 
jamming sessions.

These two months were filled with various activities that 
were a source of excitement, leisure, and stress relief.

-Amrutha Jaisanker, UID, Sem 5
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Illustration by
-Anika Maheshwari, Sem 1 UID

Illustration by
-Devansh Singh, Sem 1, UID
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Illustration by
-Dishita Agarwal, Sem 1, UID

Illustration by
-Adarsh Ramanan, Sem 1, UID
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Art by
-Habiba Molla
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